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Company Divisions
A holistic range of services for
tangible brand communication

Only experience-driven brand presentations create added value for
the end client and supplier.

While the focus used to be solely on the architecture, our approach
today goes much further than the construction of trade show booths.
We manage elaborate events as well as modular concepts for show-
rooms, foyers, lounges, shops, and offices with high expectations for
architecture and brand identity.

With functional aesthetic appeal and flexible design concepts we
make sustainable brand communication possible and thus strengthen
your position in the market.

Exhibitions

Temporary Installations

m Global and regional
trade show appearances

m Individual project planning from
1-20.000 m?

m Individual trade shows and
trade show series with more
than 10 events per year

B Media and graphics conception

Events

Temporary Installations

® Annual general meetings
B Presse conferences

H Conventions

m Roadshows

H Product launches
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Environments

Permanent Installations

B Showrooms

Hm Foyers

B Lounges

m Welcome centres

® Shop-in-Shop solutions
m Offices
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Company Advantages
Outstanding commitment for
full client satisfaction

Global Experience
[ J

Finance o What our clients expect from Expotechnik is something special.
Consulting Creativity

° PS We see ourselves as innovative pioneers in our field. It is, therefore,
not enough to simply offer the usual standard solutions.

For this reason, we constantly review and re-evaluate all of our areas
of expertise. We look for new ways to optimise processes and to
increase creative and conceptional output. Our employees are highly
° o '°.. dedicated to finding new materials, material combinations, and
Sustainability Product logistical solutions. Our architects and designers develop concepts,
& Efficiency Development which help both our clients and Expotechnik itself gain valuable com-
petitive advantages.
Operations ) )
However, as a global full service partner for our clients we respon-
sibly think further than that. We take profitability, environmental
friendliness, and attractive financing options into account. Our clients
reward this commitment with many years of trust.
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Global Experience
Planning globally and implementing

locally with eight branches worldwide

Our brand clients act and communicate globally — and they appre-
ciate the fact that Expotechnik can guarantee consistent and
sustainable brand appearances in all markets. With our branches and
homogenous organisational structure in all of our locations we can
ensure ideal customer service worldwide.

Everyone in our team of designers, key account and project
managers as well as logistics, assembly, and manufacturing experts
follow the same high quality standards all over the world. Global
planning, which takes cultural characteristics into account, thus cre-
ates a market-specific yet consistent brand appearance.

The drive and performance of Expotechnik has been steadily in-
creasing: New locations will be added continuously in the coming
years. After America, Asia, and Australia, we are now planning further
branches in Moscow, Dubai, Sdo Paulo, Istanbul, Bangkok, and

New Delhi.

B Headquarters
M Locations
B Planned locations

Headquarters

1968 Expotechnik
Heinz Soschinski GmbH
Europe, Taunusstein/Frankfurt

l,,J Tokyo
Shanghai

Melbourn

Locations

1988
1997
1998
2000
2001
2003
2006
2006

Expotechnik America, Atlanta
Expotechnik Australia, Melbourne
Expotechnik Asia, Singapore
Expotechnik Japan, Tokyo
Expotechnik Australia, Sydney
Expotechnik China, Shanghai
Expotechnik Mexico, Mexico City
Expotechnik America, Las Vegas

Sydney

Py

EXPOTECHNIK @@

Planned locations

Expotechnik Russia, Moscow
Expotechnik UAE, Dubai
Expotechnik India, New Delhi
Expotechnik Turkey, Istanbul
Expotechnik Brazil, Sdo Paulo
Expotechnik Thailand, Bangkok
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Product Development
Expotechnik stands for excellent
design competence

Nomation
Design award of Germany

2006 Deutsche Lufthansa AG, ITB

2007 Delta counter- and presentation series
2009 Piazza presentation stele

2009 Ultra Small Concept

iF product design award

Award of outstanding design

1994  Concept 80B

1998  Product island

1999 Display-wall 6.0

2006 Delta counter- and presentation series
2008 Piazza presentation stele

2008  Ultra Small Concept

2009  Krypton display-wall system

2009 Gamma counter- and presentation series

red dot design award
Award of high design quality

2000 Concept 80 Twin, superstructure
2006 Delta counter- and presentation series
2008  Ultra Small Concept

AIT
Innovation award

2005 Delta counter- and presentation series

ADAM
Award of outstanding exhibition design

2002  Expotechnik, EuroShop
2003 Toyota Motor Corporation, Shanghai Motor Show
2004  Deutsche Lufthansa AG, ITB

DDA Award
Display Design Achievement

2001  Toyota Design MEGA WEB Studios
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Sustainability & Efficiency




Finance Consulting
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Installation
Disassembling

Logistic
Management

[ J
Transportation

Conception

Add-on Services

Project
Management

Production

Value added Chain
Quality assurance along the
value-added chain

Expotechnik’s globally operating clients expect consistent quality
standards worldwide. We ensure this by providing all services along
the value-added chain.

You can receive everything from one source, from conception to
transportation, assembly, and dismantling as well as logistics ma-
nagement. The advantages are obvious: It is the only way to guaran-
tee direct communication for smoothly progressing projects. Short
lines of communication, equally high quality standards, and linked
concepts are all keys to extraordinary client satisfaction.

Only this way of pooling competences and energies allows your trade
show booth to be reproduced several times in different locations and
in varying sizes, while maintaining that both the quality is equally high
and the concept remains the same.

This complete project management further allows us to use valuable
resources sensibly and sustainably.
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Exhibitions

Trade shows and exhibitions worldwide




First Class




In demand




Details




Esthetic appeal




Emotionality




Attentiveness



Performance

e ———— - W W ll--‘ﬂ“

Rl F i

o




| .
(@)
d
(&)
©
[Tt
c
(@)
=
c
(@)
()
(&)
()
o




Passion




Technology
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Trust in brands
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Flexibility




Sensibility




Welcome
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Topic of conversation Fr—
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Events

Annual general meetings,
press conferences, conventions,
roadshows, product launches




Efficiency




Dynamics

TRUCK OF THE YEAR 2008







Innovation Worg




Meeting places




Art




Tempting brands




Oasis of tranquility
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Environments

Showrooms, foyers, lounges,
welcome centres, shop-in-shop solutions,
offices




Dimensions




Reduction
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Brand core
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Automation &
Engineering
Aixtron

Amada

Aston Martin
Buderus Guss
DISA

ElsSy

Engel

Fanuc GE

Ishida

Johnson Controls
Klinger

Krones

Qerlikon
Pepperl + Fuchs
Phoenix Contact
Rieter

Schuler

SEW

Siemens

Wirth

Automotive
BMW

Deutz

Ford

Georg Fischer
Honda

Kogel

MAN Nutzfahrzeuge
MINI

Point S
Toyota

Volvo CE
Wirth

Consumer Goods
3M

ANWR

Brita

Herma

Pelikan

Schott

Schwan Stabilo
Soda-Club

Energy

Clipper Windpower
Deutz Power Systems
Saft Power Systems
SMA

Suntech

Entertainment
Hessischer Rundfunk
ZDF

Finance & Insurance
Clerical Medical
Deutsche Bank
Deutsche Leasing
HBOS EFS Vertrieb
Heidelberger Leben
ING-DiBa

Food & Beverage
Bakemark
Coca-Cola
Frankenberg
Henkell & Séhnlein

Health Care
Abbott

Akzo Nobel
BASF

Berlin Chemie
Hexion

KaVo Dental
McKesson Provider
Technology
Phonak
Siemens Medical

Information &
Communication
Technology
ARRI

Barco

Behringer

Cisco

Deutsche Telekom
Funai

Interactive Media
Modelabs
Motorola

Navteq

Samsung
Scout24 Media
Sony

Telmex

T-Mobile

Plastics
Friatec
Gerresheimer Wilden

Print & Media
Haufe
Lexware
MacDermid
manroland
Manugraph
Megtec
Wolstenholme

R&D
Fraunhofer-Gesellschaft

Services

Accor Hotels

Hertz

Infraserv

LSG Lufthansa Service
Lufthansa

Sabre

Sixt

Sport & Leisure
Elan

Life Fitness
Storck Bicycle
Sun Ergoline

Transport & Logistics
Airport Niirnberg
Kuihne + Nagel
Lufthansa Cargo
Swiss Cargo

Publisher

Peter W. Soschinski
Alexander D. Soschinski
Patrick O. Soschinski

Editor

Nadine Schimer
nadine.schuemer@
expotechnik.de

T +49.6128.269 92

Layout
i.c.d. projects gmbh
Lemwerder

Photograph
bildschén

Victor S. Brigola Fotografie

Thilo Mdller Fotografie
Georg Turk
Expotechnik America
Expotechnik China
Expotechnik Mexico
Expotechnik Japan
Expotechnik Australia

Printing
W.B. Druckerei GmbH
Hochheim am Main
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Group Headquarters

Germany

Expotechnik

Heinz Soschinski GmbH
AarstraBe 176

65232 Taunusstein
Deutschland

T +49.6128.269 0

F +49.6128.269 100
germany@expotechnik.com

www.expotechnik.com

USA

Expotechnik America Ltd.
1300 Northbrook Parkway,
Suite 150

Suwanee, GA 30024

USA

T +1.770.277.11 20

F +1.770.277.19 20
america@expotechnik.com

Expotechnik America Ltd.
AMPM

6231 McLeod Drive, Suite D
Las Vegas, NV 89119

USA

T +1.770.277.11 20

F +1.770.277.19 20
america@expotechnik.com

Mexico

Expotechnik México

S.A. de C.V.

Calle Vicente Guerrero No. 38
Bodega 28

Col. San Antonio Zomeyucan
Naucalpan de Juarez,
Estado de México

C.P. 53750 México

T +52.55.5292.60 72

F +52.55.5292.64 08
mexico@expotechnik.com
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China

Expotechnik China
(Shanghai) Co., Ltd.

BEA Tower 12th Floor

Hua Yuan Shi Qiao Road 66
Shanghai 200120

P.R. China

T +86.21.5061.95 70

F +86.21.5061.95 71
china@expotechnik.com

Singapore

Expotechnik Asia Pte. Ltd.
46 Penjuru Lane

C &P Logistics Hub, #02-00
Level 2, Loading Bay 12
Singapore 609206
Singapore

T +65.6545.08 41

F +65.6545.08 42
asia@expotechnik.com

Japan

Expotechnik Japan Ltd.
Nihonbashi-Ningyocho
2-4-9-6F Chuo-Ku
Tokyo 103-0013

Japan

T +81.3.3808.10 51

F +81.3.3808.10 52
japan@expotechnik.com

Australia

Expotechnik Australia Pty. Ltd.

16-18 Lionel Road

Mount Waverley Vic 3149
Australia

T +61.3.8542.58 22

F +61.3.8542.58 91
australia@expotechnik.com

Expotechnik Australia Pty. Ltd.

Unit 8

40 Yeo Street

Neutral Bay NSW 2089
Australia

T +61.2.8968.14 22

F +61.2.8969.67 77
australia@expotechnik.com

Expotechnik is a registered trademark



